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Abstract

The Queer issue is presented in the movie and more getting attention in society. That issue was not framed in
appropriate and accordance with Thai traditional. It is the most challenging for producer and investor to create the Queer
film, especially, the strategies of content communication in the movie for audiences without bias. Most of research
topics about films were discussed on the communication issues and explained about films’ story; but there is no film
research that focused on supporting factors to make it. The supporting factors are important for filmmaking. Hence,
this film research aims to study about supporting factors through the movie “The Love of Siam” which is produced by
Madeaw Chookiat Sakveerakul. Using in-depth interview the technical specialists who are professional in film making,
then analyzed and discussed based on concept of creativity, it was found that supporting factors for the filmmaking
included life skills, educational background, family background, friends relationship, instructors, musical and film
preferences. Especially, intrinsic motivation is the most significant factor to make the film
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