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Abstract

Thailand has just adopted professional football for only a few years; however, unsystematic
sponsorship patterns cause confusion within the process. This study aims at investigating the
marketing and marketing communication environmental factors that determine the corporations’
sponsorship decision-making of Thai Premier League (TPL). It was found that the marketing
benefits that offer tangible benefits are viewed as primary factors concerning TPL sponsorship
decision-making while marketing communication elements are viewed as less important.

The mixed methods of qualitative and quantitative approach were employed. The data
was first accumulated through in-depth interviews of 14 key informants involving with Thai
Premier League activities including executives from selected sponsoring companies, selected
football teams, sport authority of Thailand, football association of Thailand, and Thai Premier
League Co. Ltd. As well as sport specialists and academics. Later, the data were verified with the
survey questionnaire of 172 samples including those executives from 18 football teams in Thai
Premier League division, and 14 main sponsors of thai premier league event. The statistics used
in data analysis and assumption are frequency percentage, means and standard deviation as well
as t- test and fisher’s f ratio.

It was found that the marketing benefits are viewed as primary factors concerning
TPLsponsorship decision-making. Those marketing environmental factors concern mostly
tangible benefits derived from events namely the number of the business target market involving
the activities, the corporate identity association, various marketing activities with available points
of purchase, sales income, sponsorship benefit deals, the professional football match arrangement,
corporate reputation. In addition, marketing communication elements were viewed as secondary
factors concerning tpl sponsorship decision-making. Among marketing communication factors,

public relations, sales promotion and live broadcast are more attractive benefits than others. As
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professional football has just taken seats in Thailand for only three years, the necessity to invest
in teams, football matches, and communication and sport facilities is enormous. The research
highlights rich information concerning sport sponsorship decision—making that will help sport
stakeholders to prepare the best environment to enhance the development of football professionalism
in the country.

Keywords: Sport Sponsorship, Sport Decision-Making, Thai Premier League, Marketing

Benefits, Marketing Communication
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